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B. P. S. MahilaVishwavidyalaya, KhanpurKalan
Department of Management Studies

SYLLABUS & SCHEME OF EXAMINATIONS FOR BBA (As per CBCS)
(W.E.F. July 2017-18)
First Semester

BN Comee (‘oﬁgc Title Workload | No. of ’ Division of Murk;__' o
Code L |[Rs s S e qi Internal | External | Total |
Marks | Marks | Marks
| BBL- | Business Ethics 4 (8|S S 20 80 [ 10(
101 Ml L aGIedishe o et
2 ) BBL- | Business Organisation 4.l | 20 &0 1O
s | Credits ) | A
J 3 ‘[ BBL- | Fundamentals of Accounting |4 |0 |1 |5 | 20 80 | 100
105 Credits | o s
. e — T e g
4 BBL- | Micro-Economics for A" O S | 20 80 ‘] 100 4
’ 107 Business Decisions @jcdion | | |
Ff’racticnl/l.:zb Papers :
s BBP- | Business Communication A S 20 40(Practical) ' 100
109 Credits 40 (Theory |
6 BBP- | Computer Fundamentalsand |4 |2 |0 |5 20 40(Practical) l\ 100
111 Applications Credits 40 (Theomlies
Total Hours/Credit 24 [ 44|30 120 | 480 L
Note: All the courses are core courses, Second Semester
‘ SeeECourse ot E@oUEsETIlle Workload | No.  of | Division of Marks =
| No | Code L VRPN S @i Internal | External | Total
1 Marks Marks Marks
B BBL- Principles of Management |4 |0 [ | | S Credits | 20 80 100
| 102 |
: 2 BBL- Proficiency in English SRR RIS (@ ey - 20 80 100
} 104 i
[ 3 BBL- Macro-Economics for | et =08 S Ee @ redTisi =20 30 100 1
} 106 Business Decisions ‘
i' 4 BBL- Business Statistics-I A a0 el R Wreditsag 120 80 100 . 8
] 108
S BBL- Business Laws AR BOR IS Credils 1L 20 80 100
110
6 BBL- Undcrgtanding Human |4 |0 | | | S Credits |20 80 100 ‘
[ 142 Behaviour | :
| 7 BBL- Current [ssues and Societal | 2 [0 | 0 | Non 10 40 ; i
i 114 Development £ Credit | | 2
f (Qualifying Paper) I ' ”4 |
| | Total Hours/Credit 24 10 (6|30 120 | 480 ()U@____J

Note: T e g QR
Note: A!l the courses are core courses except Current Issues and Societal Development-I which is compulsory
foundation course. ‘

*40% marks are required to qualify the Qualifying subject,

Syllabus (BBA) w.e.f. academic session 2017-18 dated 104, August,

Departrient of Management Studies
3. Mahila Vishvidyalaya
Khanpur Kalan (Sonepat)



Third Semester

|S | Code iﬁﬁn— Paper Title Hours per Week | Total Max Marks 7
| N 1 | Credits Internal |  External ﬁ‘—f‘;"ﬂ
") Marks Marks -~ F ol
: | Ma
rks
e P | B
e e s R [N IR SR (IS s - L Ao e e e e T T T —
| Theory Papers : o f | | B
1T BBIE-203 | Financial Accounting& 4 0 | S Credits 20 80 [ 100
| Auditing A
_“24 BBL-205 | Business Environment 4 0 RS e 820 80 100
3 | BBL-207 | Company Law 4 0 I | 5 Credits 20 80 I(JOJ
4 | BBL-209 | Human Resource e 0l I SCedits o 20 | 80 . 100
A Management ‘ |
S | BBL- 211 | Principles of Banking T LS @i 20 80 | 100
& Insurance |
6 | BBL-213 | Current Issues and ] NG © et 10 40 oo
| Societal Development - ,
| 11 (Qualifying Paper) AL________J_____J_________‘. il
Practical/Lab Papers : MIC e . G
7 | BBP-201 | Personality & Soft I I ) 1 @il 20 | 40(P) i 100 |
Skills Development . b 40 (Thcory)_;_’__j;‘
Total Contact Hours/Credits TR 20| 480 600 |
Forth Semester
S. | Code Paper Title Hours per Week | Total Max Marks
No | Credits Intern | External Total
i al Marks Marks
| Marks
‘ L P T
Theory Papers : B
| BBL-202 | Management Accounting | 4 0 IS Crselic | 210 80 100
| and Financial Analysis
> | BBL-204 | Management Information | 4 0 SIS @redits (520 80 100
| System
3 | BBL-206 | Moncy & Banking 4 OF FL fEscredits (20 80
4 | BBL-208_| Marketing Management | 4 DR e D 30 A0
S | BBL-210 | Taxation Laws 4 0 L (sl 20 80
6 | BBL-212 | MSME Management 4 0 T Gl | 20 80
Total Contact Hours/Credits 24 6 30 120 480 |

Note: *All the courses are core courses except Current Issues and Societal Development-11 which is
compulsory foundation course.
*sQpen elective under CBCS” means students will opt one course as an open elective from the pool of
open clective courses to be decided by the university CBCS Board.
*40% marks are required to qualify the Qualifying subject.

“h¥i p?c/r:on ?
gpartpdent of Management Studies
B.P'S. Mahila Vishvidyalaya
Khanpur Kalan (Sonepat)
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Fifth Semester

Paper Title Hoursper | Total |
Week Credits

R
Theory Papers : B "
l ndian Management
nternational Business
3

BBL-305 | Indian Economy: 4
Growth & Management !

Open elective under
CBCS

BBP-313 | Viva-Voce of Su




Total Credits/Marks

BBP-313 (Summer Training): L
training in a corporate organization apy
Vacation, after the end of the fc
undergo training in the various
specific project to the candidaf

iring the tra

- the guidelin




Prog

Program Specific Qutcomes:

o ) 3~ “¢
yrgoram Qutcomes PQOs)., Program ¢ ‘
Outcomes (CQO’s) of BBA

Snecific Outcomes (PSOs) and Course

ram Qutcomes:

To provide the basic and essential know ledge regarding various activities undertaken and necessary (o ryg

socially the responsible business organization,
ye helpful in taking up any particular activity i a business, |

certain basic skills and aptitudes to [
{ and their functions which suppof

To teach

To inculcate global view of the industrial and organization establishmen

the business system.
To make them responsible to specialize in the area of management like human resource, finance Operatioy

and marketing and systen.
Recognize the need for. and have the preparation and ability to engage 1h independent and life-long

learning in the broadest context of technological change.

Acquiring Conceptual Clarity of Various Functional Areas

Ability to analyze various functional issues affecting the organization

Demonstrating ability to evolve strategies for organizational benefits.

Analysis and interpretation of the data which is used in Decision Making

Demonstrate the ability to develop models / frameworks to reflect critically on specific business context

Demonstrate Effectively Oral and Written Communication
Demonstrate Ability to work in Groups
Demonstrate understanding of social cues and contexts in social interaction

Understand ethical challenges and choices in a business sefting.

Demonstrate the ability to create business plans

Syllabus (BBA) W.e.f. academic session 2017-18 dated 10n August,
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BUSINESS ETHICS

PAPER CODE: BBL-101

Course Objective:
The main objective of this course is o inculcate the ethical values and pri

Course Outcomes: :
CO1: Understanding of significances of ethical business practice
Values for sustainable and holistic development of the organizati
CO2: Capacity to recognize, understand. evaluate and ove ¢ fir
CO3: Facilitate objective solutions in business decision m

CO4: Understanding and ability to utilize ethical’s theorics :

CO5: Development of sensitivity towards society with-

Unit-I

Business ethics: Concept, Pri

[Pt Y Yo
els of Bu




18
Ithical Decision Making, Ethical Decisions Making Process; Ethical Dilemma — Concept, St

ate Dilemma Over Ethics, Sources of Ethical Problems,
; i

Effect on Stakeholders, Corpor
(hics Observing Methods. Code of Personal Lithics for Employec

cthical Dilemmaz B

[thical Working Environment, Establishing Ethical Standards.

Unit-1V
Globalization and Business Ethics - Caux Round Table (CRT) Gen:er,al_ by

Stakeholders, Employees, Owners / [nvestors, Suppliers, Community: En

Consumer Protection, Marketing Ethic, Ethical Issues in Human Resourc

Recommended Readings:
1. A. C. Fernando, Business Ethics 2e, Pearson

Instruction for Paper Setter: The question paper will have two
4 marks each out of which 5 questions are compulsory. Secti
1’5 marks each The students will be required to attempt fou Juie




External Marks: 80
Internal Marks: 20
Time: 3 Hrs
BUSINESS ORGANIZATION
Paper Code: BBL-103

Course Objective:
This Paper is designed to aware the students about various aspects of business organization.

Course Qutcomes:

CO1: Students will be able to understand the different types of business organisation.
C02: Students will come to know that how they can set up their own enterprise.
CO3: Students will be able to know the interface between government and business.

UNIT-I
Business-Concept, nature and scope. business as a  system, business objec
environment interface. distinction between business. commerce and trade

UNIT-1I
Forms of business organization - Sole proprietorship, partnership, J
of company co-operative societies; multinational corporations ' .

UNIT-I

Entrepreneurship —Concept and na
environment; process of setting uj
organisation, feasibility and prepar




External Marks: 80
Internal Marks: 20
Time: 3 Hrs
FUNDAMENTALS OF ACCOUNTING
Paper Code: BBL-105

Course Objective:
This Paper is framed to g
Organizations.

ive knowledge about the basic aspects of accounting followed in Indian

Course Outcomes:
CO1: Demonstrate the applicability of the concept of accounting 10 understand the managerial Decisions

statements
CO2: By the end of the course, students will able to an

C03: To give an insight to various basic aspects of Accounting.
C04: Enables them to understand accounting concepts. tools and techniques influencing business ¢

COS5: To enable them understand single entry system, accounting procedure maintenance of subsic

alyze and interpret published financial information

accounts.

Unit-I
Accounting: Nature, Scope, Functions and Limitations, Types of Accounting and Ac
Accounting Concepts and Conventions, Accounting Equation e

Unit-II
Accounting Process: Journal — and
Subsidiary Books.

Unit-TTI




Bhattacharya’s. K. and dearden J.: Accounting for Management - Text And Cascs, Vikas Publishing

"House, New Delhi,
al: Cost Accounting, Vikas Publishing House, New Delhi.

wamy: Advanced Accounting, Vol.1 & 2, Sultan Chand & Sons, New Delhi -

5. Jawahar L

6. Gupta, R. L. and Ramas

Instruction for Paper Setter: The question paper will have two sections. Section *A’ shall comprise of 5 sma
4 marks each out of which 5 questions are compulsory. Section ‘B’ will contain 8 question (2 questions from cacl
(one question from each unit) i

15 marks each. The students will be required to attempt four question




External Marks: 80
Internal Marks: 20
Time: 3 Hrs

MICRO ECONOMICS FOR BUSINESS DECISION
Paper Code: BBL-107

Course Objective: : .
This Paper provides an introduction of micro economic tools and techniques to study the business.

Course Qutcomes:

CO1: Understand the fundamentals of microcconomices.

CO2 Get an introduction to supply and demand and the basic forees that determine equilibrium m a mdl
CO3 Get introduced 1o the framework for learning about consumer behaviour and analysing consumer
CO4: Understand about firms and their decisions about optimal production

Unit-I v
The concept of demand and the elasticity of demand and supply: Demand curve
market demand curve. Movements along versus shifts in the demand curve. El

price. income and cross. Concept of revenue: Marginal and Average:
demand. ‘

Unit-11

Consumer Behaviour: Notion of indifference and prefer
behavior; Consumer’s equilibrium (necessary and ¢
consumption curve, income consumption curve a
substitution effects. :




External Marks: =
Theory- 40 |
Practical-40
Internal Marks:
Time: 3 Hrs

BUSINESS COMMUNICATION
Paper Code: BBP-109

Course Objective:
The course is aimed at equipping the students with the nccessary techmques and s
.ommunication and develops their personality. .

Course Qutcomes:
CO1: Understand fundamentals of communication and able to use concept in d
CO2: Demonstrate necessary skills to handle day-to -day managerial responsibi

speeches, controlling one-to-one

UNIT-I ,
Purpose and process of communication; myths and realities
communication: oral communication: noise, barriers 10 comm
types of listening. deterrents to hstemng process,
communication.

UNIT-II
Presentation skills: prerequisites @f
behaviour, strategies of assertive be

UNIT-III




COMPUTER FUNDAMENTALS & APPLICATIONS
Paper Code: BBP-111

Course Objective:

This 1s a basic paper for Business Administration students to familiarize
applications in the relevant fields.

Course Outcomes: v
CO1: Familiarise operating systems. programming languages, peripheral ¢
CO2: Learn terminologies related to networking and internet.

CO3: Understand Demonstrate handle a computer system for da

CO4: Understand how to prepare documents / spreadsheet 1

CO5: Understand concept of Database management sys

UNIT-I

Computer Organisation: Introduction,
limitation. Operating System ;
Languages.

UNIT-II

Use of MS-Offig
documentation
graphs.




on for Paper Setter: The quest
. : jon paper will have two sections
each out of which 4 questions are ¢ 3 : ections. Section ‘A’ shall comprise of 5 sma on
B o -v'?l 1g>llons'nre compulsory. Section *B’ will contain 3 question (2 {)l’l_& ps sm ! s
i ‘ will be required to attempt four question (one question from each A q_:l)(-Slluns from cach Sy o
uni ¢

ks cac




External Marks: 80 :
Internal Marks: 20
Time: 3 Heg @

PRINCIPLES OF MANAGEMENT
Paper Code: BBL-102

Course Objective: The objective of this paper is to familiarize the students with basic manageme

concepts and behavioral processes in the organization.

Course Qutcomes: ‘ -
CO1: Upon completion of the course, students will be able to have clear understanding of managerial

planning, and have same basic knowledge on international aspe
CO2: To understand the planning process in the organization

C03: To understand the concept of organization
C04: Demonstrate the ability to directing, leadership and communicate effectively

C05: To analysis 1solate issues and formulate best control methods

¢t of management

Unit-I:

Nature, Scope and Significance of Manag
Art, Science and Profession; Management
Management; Levels of Management

ement; Process of Manag
and Administration; Role

Unit-11
Planning : Meaning and Importance of Planning: Planni
Types of Plans; Decision Making : Concept, Natur
Creativity in Decision Making . Management by Ob
Unit-I11 o i e

Organizing-Nature,




“’Itoncl‘, J, ete: Management, 6y, ed., Prentice Hall of Incia, New Delhi
~Luthans, F.: Organizational Behaviour, 7w ed., Mc Graw Hill, New York.
BRec, V.S P Management, Excel Books, New Delhi, 2012,

" 6. Prasad L.M.: Principles of Management
Instruction for Paper Setter: The question paper will have two sections. Section ‘A’ shall comprise of 5 small question of 8

4 marks cach out of which 5 questions arc compulsory. Section ‘B’ will contain & question (2 questions from each umit) ¢
The students will be required to attempt four question (one question from each unit) it

15 marks cach.



External Marks: 80

Internal Marks: 20

Time: 3. Hrs

PROFICIENCY IN ENGLISH
Paper Code: BBL-104

Course Objective: £ : |
The objective of the course is make the students aware about the basics of English language

make them proficient in reading, writing, comprehension and speaking skills.

Course Outcomes:

CO1: To develop the students’ abilities in grammar, oral skills, reading, writing
CO2: Students will heighten their awareness of correct usage of English gramm
CO3: Students will improve their speaking ability in English both in terms of fl
comprehensibility

CO4: Students will give oral presentations and receive feedback on their perfo
CO5: Students will increase their reading speed and comprehension of'acad e
CO6: Students will improve their reading fluency skills through extensive read

Unit [ e
Communication: Language and communication, differences between spewh '
features of speech, distinct features of writing.

Unit 11

Writing Skills; Introduction and importance of Writing Skills; Selee

figurative language: Types of Writing: descriptive, narrative, €x
writing. :
Unit 111

Creative and professional Writing: Newsletters & Maga:
Book reviews. Project Report Writing, Business Letters, B
Unit IV :
Oral Communication: Principles of oral presentat
Skills, Interviewing Skills, International C

Suggested Reading: i
I M. Frank. Writing as thinking: A gu
Reagents. T



External Marks: 80
Internal Marks: 20 4
g ]
I'ime: 3 Hrs g

druction for Paper Setter: The question paper will have two sections, Section 'A’ shall comprise of 5 small question o
m'k% cach out of which 5 questions are compulsory. Section "1 will contain & question (2 questions from each unit) ol
" D . » N P ' : G =ik :

15 marks each. The students will be required to attempt four question (one question from cach unit)




External Marks; 80
Internal Marks: 20
Time: 3 Hrs

MACRO ECONOMICS FOR BUSINESS DECISIONS
Zaper Code: BBL-106

Course Objective:
The objectives of this course are to acquaint the students with concepts and techniques used in
macro— Economic Theory and to enable them to apply this knowledge in business decision-

making.

Course Qutcomes:
CO1: To understand the concepts of cost, nature of production and its relationship to Business operations.

CO2: To apply marginal analysis to the “firm” under different market conditions.

CO03: To analyse the causes and consequences of different market conditions.

CO4: Get an introduction to supply and demand and the basic forces tha determine equilibrium in a market e
COS5: To integrate the concept of price and output decisions of firms under various market structure.

Unit-I
Cost of Production: Social and private costs of production, difference between economic and

accounting costs, long run and short run costs of production. Economies and diseconomics o
scale and the shape of the long run average cost. Learning curve. :

Unit-I1
Perfect Competition: Assumptions, price and output decisions. Equilibrium of the firm |

industry in the short and the long runs, mcluding industry’s long run supply. differ
accounting and cconomic profits, producer surplus. G

Unit-I11
Stability analysis — Walrasian and Marshallian. Demand — supply analysis. |

and Monopolistic Competition and price determination therein.

Unit-1V
Factors in economic-Development: Physical and Capital For
Sustainability Institutional factors / variables in development.

Suggested Readings: L
L Dr.Raj Kumar, Prof. Kuldip Gupta, Business Ecc

Distributors P. Ltd, New Delhi.
Uddipto Roy, Managerial Econor
R.L.Varshney. WT
M.L. Trivedi,

B s




N DAL DA i

Time: 3 Hrs

BUSINESS STATISTICS -1
paper Code: BBL-108

nd applicd statistics for business and

ction 1O (heoretical @
il statistical analysis 10 the

Course Objective:
the importance of applyin

This Paper provides
coNOMIcs. The main 0bJ
(olution of common business pro

an introdu
ective 18 o Sress

blems.

tcomes: ‘
cepts tools and techniques used in business std

be and discus
he underlying assumptions of analysis tools

d and critically discuss the issues surrounding sampl
cally the uses and limitations of statistical analysis

e of problems using the techniques covered
atistical analysis of data

Course Ou
COo1: Descri
analysis

COz2: Critica
C03: Understan
CO4: Discuss critl
CO5: Solve arang
C06: Conduct basic st

s the key terminology, con

lly evaluate t ;
ing and significance

Unit-1
Statistics: Meaning, Scope, Significance, Functions. and Limitations; Collection of D
Primary Data; Sources of Secondary Data; class

of Data, Methods of Collecting

Tabulation of Data; Organizing Numerical Data: Ordered Array. and Frequency
Cumulative and. Percentage Frequency Distributions. Bi-variate Frequency
Diagrammatic and Graphic Presentation of Data.

Median, Mode, Geometric Mean, and [
and Percentiles. Measures of Dispe
e, Coefficient of Variation; Me

Unit-I1
Measures of C
Partition Values -
Deviation, Standard

and Kurtosis.

entral Tendency: Mean

Quartiles, Deciles,
Deviation and Varianc

Unit-ITI

Correlation Analysis: Concept, Types and  Significance. Karl |
Coefficients of Correlation. Regression Analysis: Conceply and
Regression. 3

Unit-1V

Multiple Correlation and Regression Analysis:
Equation; Calculation of Multiple
Series  Analysis: Meaning, ~ Compor ats

Variations.

Suggested Readings:
|. Gupta, B. N.: Stai
Ltd., Agra. »



Paper Sctter: The question paper will have two sections, Seelion ‘A’ shall comprise of 5 small
4 marks cach out of which 5 questions are compulsory, Section ‘13" will contain % question (2 questions
h unit) of 15 marks each. The students will be required to attempt four question (one question from each

;(BBA) w.e.f. academic session 2017-18 dated 10s August, 2017




External Marks: 80
Internal Marks: 20
Tune: 3. His
BUSINESS LAWS
aper Code: BBL-110

Course Objective:

esses involved in management

ed to provide an understanding of legal proc
affecting the operation of &

The Paper is design
inderstanding basic laws

of an organization. The main focus 1s on 1
Business Enterprise

Course Qutcomes: g
of business law (o

CO1: On completion of this course, learne
and businesses and the role of law in an economic, politic

rs will be able to: appreciate the relevance
al and social context.

10 students on several business laws and regulations

CO2: Gives an insight
tual agreements.

CO3: Identify the fundamental legal principles behind contrac
able in tort for the actions of their employees.

CO4: Examine how businesscs can be held h
th conduct of business and

COS5: Makes them understand the significance of laws for smoo

for a better economy

Unit-1
Indian Contract Act 187
Capacity to Contract, Free Consent Quasi Contracts.

2: Meaning and Essentials of a Valid Contract, Void

Unit-11
Breach of Contract and its Remedies,

Performance of Contract,
Consumer Protection Amendment Act, 200

Guarantee, Bailment, Pledge.
Rights, Right 10 Information Act.

Unit-111
Law of Agency: Meaning and Essentials of a Contract of
Transfer of Property, Unpaid Seller and his Rights.

Al

Unit-1V

The Negotiable Instruments
Instruments; Holde ¢



or Paper Sctter: The question paper will have two sections. Scection *A° shall comprise of S small
marks each out of which 5 questions are compulsory. Section *B” will contain 8 question (2 questions
unit) of 15 marks each. The students will be required to atiempt four question (one question from each

labus (BBA) W.e.f. academic session 2017-18 dated 101 August, 2017



External Marks: 80
Internal Marks: 20
Time: 3 Hrs
UNDERSTANDING HUMAN BEHAVIOUR
Paper Code: BBL-112

Course Objective:
The objectives of the paper are t0 familiarize the students with basic human behaviour.

Course Qutcomes:
CO1: Student will able to reldte the different aspects of the human behaviour with orgamsation.

CO2: Able to modify their own belicfs, assumptions, and behaviours with respect to how indi
order to expand the options of approaches and increase the own effectivencss.

Unit 1
Understanding Human Behaviour: Nature, Meaning: /\pprunchcs for studyin
Behaviour: Behavioural Approach, Cognitive Approach, Psychoanalytic Approach

understand human behaviour:.

Unit 11
Individual & Interpersonal Behaviour:

Formation, Theorics, Organisation related
Transactional Analysis — ¢go states, lypes 0

Biographical Characteristics; Va
attitude. Relationship between attil
f transactions, life positions, apph

Unit 111
Emotions-Nature and Meaning, Physiological responses in emotions, Theo

Unit IV
Learning-Nature and Meaning, Theories of learning-Classi

conditioning. Personality-Nature and Meaning. Theories @
Psychoanalytic Theory. Social learning Theory.

Suggested Readings:
| Davis. K.: Human Behaviour al Work. Orga
Hill Publishing Co., New Delhi. :
> Luthans. F. : Organizational Behaviour, MeGraw

3 Robbins. S.P. : Organizational Behaviour, P
4 Dwivedi, R.S. : Human Relations and Org

Instruction for Paj
question of 4 marks

from cach unit)

unit) ik

Syl



External Marks: 40
Internal Marks: 10
Time: 3 Hrs

CURRENT ISSUES & SOCIETAL DEVELOPMENT
paper Code: BBL-114

S & SOCIETAL DEVELOPMENT -1 (CSD 001)  NO Credits

CURRENT ISSUE
Max Marks = 50 L2 Tl B
Time: 3 Hrs.

External Marks 40 and Internal Marks 10
Il covering the Whole syllabus. Question

Note: The Examiner shall set nine Questions in @ : ‘
ing all the units and shall carry g small questions of two

No.! will be compulsory coverin :
marks each. The rest of the cight questions will be set from Al the four units. The
students will be required to attempt four questions (al least one question from each unit).

a briel knowledge of laws of India and an understanding of the

Course Objectives: Have
hanisms that exist in India.

formal dispute redressal mec

Unit -1 i
. . . () o " ¥ % 2 1 “'JA.

Law relating to Hindu Marriage- Conditions of valid marriage, Prohibited de,g}lj?e,
grounds of divorce. Rights of wife. A
e

Dowry- Definition, outlines of law relating (o dowry.
Sexual Harassment of Women = Guidelines by Supreme Court i

other V. State of Rajasthan and others.
ct, 2000- meaning of consumer,
16 Act, Consumer Forums.

n Vishaka ar

Consumer Protection A Rights of consuim
Remedies available in tl _

Unit - 11
Fundamental Rights of citizens- meaning, Lypes & enforcement of fund
rights.

Rights in relation 0 polic
rights of women against police.

Right to ‘nformation- meaning, now we cal ask for inform
information can be denicd. remedies for not furnishing the i

Lokayukt — object, function. powers and duties.
Right of Children to Fee and Compulsory Education

and main features.

Unit - I11
Property Rights- Women's property right

Human rights- What is human rights, 1
Right to Maintenance- Maintena
Criminal Procedure Code.

¢- rights in relation arrest, bail, search

g




Suggested Readings:-

Syllabus (BBA) w.c.1. academic

Human Trafficking and Sexual exploitation, United

Trafficking in human Bring-
Fight Human Trafficking. Forced Labor and Human

Nations Global Initiative 10
Trafficking.

Towards Legal Literacy : An Introduction to Law in India. Kamala, sanakaran &

Ujjwal Kumar Singh ISBN: 9780195692228

Creating Lagal Awarencss. edited by Kamala Sankaran and Ujjwal Singh(Delhi:

OUP, 2007)

Multiple Action Research Group, Our L
also.

Indian Social Institute, New Delhi, Legal Liter:
Hind: also

S P. Sathe. TOWARDS Gender Justice, Research Centre for Women''s Studies,
SND Women's University, Bombay., 1993. L

aws Vols 1-10, Delht. Available in Hindi

«cy Serials Booklets. Available in

session 2017-18 dated 10th August, 2017




External Marks: 80
Internal Marks: 20
Time: 3 Hrs

FINANCIAL ACCOUNTING AND AUDITING
Paper Code: BBL-203

Course Objective: The objective of the course is to provide advanced knowledge of accounting

along with auditing procedures of corporate.

Course Qutcomes:

CO1: Acquire the basic knowledge ab
CO?2: Familiarize and understand the concepts of profit sh
realization of assets and liabilities in case of admission, retiremen
C03: To educate students about the companies and working of the comp
companies as per Companies Act 2013 and evaluating the company s performance
C04: To impart knowledge about the valuation method of shares and goodwill and measurement of pe
companies, work with profit prior (o acquisition and post-acquisition of shares by holding company and |
of consolidated balance sheet in the books of holding company ¥
COS5: This course is designed to provide an introduction to auditing. It includes principles and p a

auditors and internal auditors in examining financial statements and supporting data. .

out partnership accounts

aring ratios, revalua
( and death of a partner.

anics, preparation of final accoun

tion of assets and liabilities,

Unit-1
Concept of Partnership Firm; Partnership D
partner; Valuation of Goodwill, Sacrifice rati

{irm. "

ced, Accounting for partnership;
o, Retirement and death of a part:

Unit-II :
Meaning, formation and types of companies; Company A

reissue of shares. Debenture-Meaning and types of debent
Accounting for issue and redemption of debentures.

Unit-I11
Final Accounts of a company:
Valuation of shares.

Unit-1V
Amalgamatio



ested Readings:

. Rajesh Kothari, "Management Accounting- Concepts and Applications, MacMillan India

Ltd., 2012

2 S.N.Maheshwari, S.K.Mahaeshwari, : Accounting for Management, Vikas Publishing
House Pvt. Ltd., 2012

“M.A.Sahaf, : Management Accounting- Principles and Practice, Vikas Publishing House

Pvt. Ltd., 2011

S8

4. M.N.Arora, ‘Cost and Management Accounting Vikas Publishing House Pvt. Ld.

5. Ambrish Gupta.: Financial Accounting for Management. Dorling Kindersley (India) Pvt, Ltd., 2012



External Marks: 80
Internal Marks: 20
Time: 3 Hrs

BUSINESS ENVIRONMENT
Paper Code: BBI1.-205

Course Objective:

The purpose of this Paper is to sensitize the students tow
which organisation has to function and to provide insight to students o

making in business organisation.

ards the overall business environment within
f its implication for decisio

Course Qutcomes:

CO1: Students will be able to understand the business environment an
both the internal and external environment of the business.

tution provisions & how government play di

d can know that how o nidtk

CO2:.To apply various consti fferent roles for the smo
functioning of an organization

CO03: To evaluate the recent trends in the environment of the firm.

CO4: To demonstrate the various policies of foreigi he world bank,IMF ete.

1 institutions like t

Unit-1
Concept of a Welfare State. Directive Principles under the Constitution of India re

{0 Welfare State. Rights of a citizen in a Modern Welfare State and Lib

Economic Environment. Fundamental Duties of Citizens.

Unit-11
Preamble to the Constitution of India; Fundamental Rights 1n India ; Econor
Government - Planning. Entreprencurial, Regulatory & Promotion, Major P

Economy - Economic Growth, Poverty, Population and Unemployment. Role of Eco

India Economic Planning.

Unit-II1
Business Environment: Various Compone

Industrial Policy, Monetary Policy

nts; New Economi

Unit-I'V ;
Union Budget and Fiscal Policy; Role of Pul

of Liberalization, Pri ion Global
(EXIM Policy) Role Ko, |
Management Act.






Extcrnal Marks: 80
Internal Marks: 20
Time: 3 Hrs

COMPANY LAWS
Paper Code: BBA-207

Course Objective: ‘ ;
csses involved in management of a

The course 1s designed to
organization.

provide an understanding of legal proc

Course Qutcomes:
CO1: Summarize Procedure fo
C02: Discuss Matters 1o be stated 1n the prospectus.

CO03: Describe Membership in a company

r Incorporation of the company.

Unit-I
Nature and Administration of the Companies Act.]

of Companies ; Difference between a Company an

956 : Company : Mcaning. Salient F
d Partnership Firm.

Unit-II
Formation of Company Promotion,  Registration of Compan
Commencement of Business. Memorandum of Association: Meaning, Cont

Doctrine of Ultra vires. Articles of Association: Meaning, Contents. and 1ts
Constructive Notice. '

Unit-I11
Prospectus and 1ts Contents. Liabili

Members and Shareholders

ty for Mis-statement.

Unit-IV
Company Meetings and Proceedings. Managerial Remi

Meetings of Directors. Winding of a Company,
and Statutory Liabilities, Corporate Governance. '

Suggested Readings:

1. Kuchal M.C.
2. Kapoor N.D



External Marks: 80
Internal Marks: 20 8
Time: 3 hrs 4

HUMAN RESOURCE MANAGEMENT
PAPER CODE: BBL-209

Course Objective:
gemen! practices and

Objective of this course 18
principles.

to aware the students about Human Resource Mana

Course Outcomes:
ations

cO1: Explain the importance o
c02: To be aware of the role, functions and functioning of hu

co3: To Design and formulate various HRM processes Su

Development and Performance appraisals
C04: Evaluate the developing role of human resources in the global arena

f human resources and their cffective management in organiz
man resource department of the organt

ch as Recruitment, Selectio

HRM, Changin
ences between Si
{ HRP, Facto

Unit =1

Nature, SCOpe, Objectives and Functions of HRM, Evolution of

Strategic Planning and HRM (SHRM): Meaning, Features, Differ
Human Resource Planning (HRP): Concept, Need and Importance O
Human Resource Planning Process.

Unit- 11

Job Analysis: Meaning and Objective, Process, Methods of €

Problems of Job Analysis. Recrui
d Techniques. Meaning and

1. Job Evaluation: Meaning,

ollecting job data, E._h
(ment and Selection: Meaning and Factors ¢
Process ol Selection I

Process and Math"

- [J
I

Recruitment Sources an
Recruitment and Selectio

Unit -111

Employee Ret
Retention Strategics.
Development Programme;
Impediments (0 Effective Training. "

Unit- IV
Performance Appraisal

ention: Meaning, Factors Responsible for
HR Training and Developmel
Methods of Training

.

Incentives: Cor
Administration



is, Robert L. and Jackson. John H., “Human Resource Management,” New

SRR

Delhi. Thomson.
sections. Section ‘A’ shall comprise of 5 small quc‘stion of

‘In truction for Paper Setter: The question paper will have two

4 marks each out of which 3 questions are compulso stion ‘B’ wi '
‘ : . ry. Section ‘B’ will contain 8 question (2 i ;

15 marks each. The students will be required to attempt four question (one queslionqﬁ'om eac(h ﬂ:lif)snons o skl S

Syllabus (BBA) w.e.f. academic session 2017-18 dated 10n August, 2017

i e e Y



External Marks: 80
Internal Marks: 20
Time: 3 hrs |

PRINCIPLES OF BANKING & INSURANCE

PAPER CODE: BBL-211

th the contemporary Isstues

ective of this subject is to acquaint students wi .
gerial Issues related to life

Course Objective: The obj
also imbibes knowledge of mana

in the banking and insurance Sectors. I
insurance and general msurance. :

Course Qutcomes:
CO1: Understand the various operations involved in managing insurance.

C02: Understand the plans and policies of insurance companies

C03: Understand the basics of Banking and the emergence of Banking in India.
C04: Get acquainted with the functionality of the Banks.
COS5: Know the meaning and use of commonly used techn

ologies in Banking.

Unit-1 :
Insurance-Concept, Nature, Classification-Life & Non-life, Functions, Importance and Principl
of Tnsurance; IRDA Act 1999 - Organization, guidelines for life & Non-life insurance.

Unit-I1
Sector companies in India - their products, schem

Life Insurance -Concept: Public & Pvt.
plans: LIC Act 1956-An OVerview.

Unit-111
General Insurance - Concept, Types: Publi

& plans. B

¢ & Pvt. Sector companies in India - their prod

Unit-IV o
bjectives & functions. Bank Management - Co

Bank - Concept, Classification their 0
Importance. Legal framework of regulation of banks: Banking Regulation Act .
amendments, RBI Act 1934 and main amendments. Banking forms - Corporate

Banking, Retail Banking. International Banking, e-banking. Banker-customer T
and collection of cheques: special services rendered by banks to custo .

after 1991.
Suggested Readings: -
| Nalini Prave Tripathy, Prabir Pal, ‘Insurance theo

Justin Paul and Padmalatha Suresh. ‘Management of B

SRS

~ M. Ravathy Sriram and P.K. Bamanan, *Cor 1

«

. Jyotsna Sethi and Nishevan Bha

. Vijayaragavan lycngar ‘Introducti
6. Viganim, BML, ‘Banking, lay
7. K.C. Shekhar, Laksh

‘o

4 marks
15 mar



External Marks: 40
Internal Marks: 10

CURRENT ISSUES & SOCIETAL DEVELOPMENT-II
Paper Code: BBL-213

CURRENT ISSUES AND SOCIETAL DEVELOPMENT - Il (CSD-002)

No Credits |

Max Marks = 50 L-2 T-0 P-0 :.
External Marks 40 and Internal Marks 10 Time: 3 Hrs.
4

Note: The Examiner shall set nine Questions in all covering the Whole §yllabus. Question No.! '
will be compulsory covering all the units and shall carry 8 small questions of two marks e::xch. |
The rest of the cight questions will be set from all the four units. The students will be requircd {
to attempt four questions (at least one question from each unit). 4
Learning Objectives: The aim of this course is to develop understanding of environmental
issues, accidents and remedial actions related to the same. E
¢

Unit: |
The multidisciplinary nature of environmental studies
Definition. Scope and importance and need for public awarcness.

Natural Resources

Renewal and non renewd
resources.
Equitable use of resources for sustainable lifestyle.

ble resources, role of an individual in conversation of natural

Unit -l
Ecosystem
Concept, structure and functions of an ecosystem

Energy flow in the ecosystem and ecological succession

Biodiversity and its conservation
Definition. genetics, species and ecosystem diversity.

Biogeography classification of India,
Biodiversity at global, National and local levels.
Environmental pollution

Causes, elfects and control measures of solid waste m
control measures of urban and industrial waste.

Unit-lll
Introduction to disaster managem
Natural Hazards: Causes, '



External Marks:
Theory- 40
Practical-4U
Internal Marks: 20
Time: 3 Hrs

PERSONAL]TY & SOFT SKILLS DEVELOPMENT

paper Code: BBP-201
iliarize the students about various aspect and

ath of personaliry & soft skill development.

s course 1S 1o fam

ctive: The aim of thi
hem on the p

Course Obje
rsonality and tae t

{heories of human pe

ccurate sense of self.

Course Qutcomes: b
o understand. analyse develop and exhibit a

cO1: The student will be able t

Think critically.
CO2:Demonstrale knowledge of person
personal reflection and reassessment.

CO3: Learn to balance confidence wit

personaliry.

commitment {0 continuing

al beliefs and values and a

Iy humility and overcome problems associated with

ality patterns, persond

person
reputation. mocl

UNIT-I
sonality. personality cONSCIOUSNEss.
¢, Success,

Introduction-concept of per
syndrome;, symbols of self: clothing names and nicknamcs, Speech, ag

the personality patiern. persistence and change.

nts, emotional deter

UNIT-II
nts. family determ

Personality determinates-
cocial determinants. aspira

physical determinants, intellectual determing
tion and achievement, educational determina

wareness, managing

UNIT-III
¢. dress sense, pers

Personality development- Healthy personalities, developing self a
solving problems analytically and creatively; grooming-appearanc
etiquettes and body language; {ime management. public speaking.

ationship, strategies for gaining pov
ctive tcams, interview

UNIT-IV
Interpersonal and group S
influence, fostering motivatio

conducting meetings.

kills- Building positive rel
nal environment, building effe

SUGGESTED READINGS:
| Hurlock, Elizabeth B, Personality Development, Tata Mc
7 McGrath, E.H. Basic Managerial Skills for All, Pr e |

3. Wehtten, David A and Kim S Cameron, Deve

Instruction for Paper Set
2 marks cach out of Wi
8§ marks each. Tl



business.
C02: Enhance the abilities of learners 1O analyse
CO3: Enable the fearncrs {0 understand, develop and apply the (echniques of management accounting in the finang

dect

Course Objective:
The object is to make the student
{inanc

Course Qutcomes:
CO1: Enhance the abilit

sion making in the busin
C0O4: Make the students d

CO5: Analyse the financi

External Marks: 80
Internal Marks: 20
Time: 3 Hrs

OUNTING AND FINANCIAL ANALYSIS

MANAGEMENT ACE
paper Code: BBL.-202

:
=

ive of this paper s capable 1n understanding and analyzing the

as to fa ecision-making.

al statements SO cilitate in manageriald

ies of learners 0 Jevelop the concept of management accounting and its significance |

(he financial statements.

ess corporates.

lecision making and control.

evelop competence with their usage in managerial ¢

4l statement using Various ratos.

Unit-I i
Management Accounting: Nature, SCOPS, functions and significance. Distinction between Fi
Accounting and Management Accounting, Responsibility Accounting. B

Programme budg'etiﬁg: aﬂd Al

Unit-I1
significance.  Types. of

Budgeting Process, Performahce Budgeting, Zero pase budgeting.
based budgeting. Budgetary control: Nature, objectives and
Operational Budgets. Financial budgets and Master Budget.

Unit-I11 e
lysis and Br ak

Marginal C

osting: Nature, Significance and Limitations, CVP Ana
Distinction between Marginal Cos

ting and Standard Costing.

Unit-TV
Financial Analysis: Nature and tools; Ratio Analysis: Meaning

ratios. Efficiency ratios, Liquidity ralios, Solvency ratios and
Comparative statements. Cash flow statements; Management
of reports, Principles of reporting. i

SUGGESTED READINGS:
|. Rajesh Kothari, ‘Manageme

2. S.N.Maheshwari
2002 bl

1M
2



| N.Arora, ‘Cost and Management Accounting’ Vikas Publishing House Pvt. Ltd..2012.

B el

&

PSRl ~ ety LU

~ Ambrish Gupta, ‘Financial Accounting for Management’ Dorling Kindersley (India) Pvt. Ltd.. 2012

Instruction for Paper Setter: The question paper will have two sections..Section *A” shall comprise of 5 small question of
4 marks each out of which 5 questions are compulsory. Section ‘B’ will contain 8 question (2 questions from each unit) oF
15 marks each. The students will be required to attempt four question (one question {rom each unit)

Syllabus (BBA) w.e f. academic session 2017-18 dated 10n August, 2017




External Marks: 80
Internal Marks: 20
Time: 3 hrs

MANAGEMENT INFORMATION SYSTEM

PAPER CODE: BBL-204

4 =

Course Objective: : &
The objective of the ¢ of information system i

business organizations, an

ourse is to acquaint the students about the concept
d also the management control systems.

Rt

Course Qutcomes.
CO1: Understand the leadership role of Management Inform

competitive advantage through informed decision making. i
CO2: Analyze and synthesize business information and systems 10 facilitate evaluation of strategic
alternatives.
CO3: Effectively communicate strategic alternatives 1o facihitate
CO4: Use critical-thinking skills in identifying information syst
literature about hardware and software solutions to problems.
CO5: Describe how information systems are developed.

ation Systems in achieving business

A

'_'}.-Th“,' ]

decision making.
ems problems and investigate €x

UNIT-I

An Overview: MIS — Meaning of Management, Information and System, Meaning;.
Classification of MIS, Framework for MIS organization and management, [nfo or
cconomics, System approach, MIS and levels of Management, MIS design, Impl

Approaches of MIS development and Limitations of MIS.

UNIT-IT:
Information Systems for Decision Making: Transaction processing system.

Executive information system, Types of Systems — Open, Closed. Determi
Relevance of choice of System in MIS, Integration of Organization Sysk
System Development Life Cycle, System Analysis. Design and 1

Business.

UNIT-III
Information Technology: Recent Devel
Approach to Information Processing.
MIS.Choice of appropriate IT
Centralised and Distributed I

15 marks
Syllab




UNIT-TV
trategic Management [nformation Syste
~ MIS. Development of SMIS, MIS strategy implementation

Reference Books:
_Javadekar, W.S.; Management Information System. Tata MacGraw Hill Publication, 2012
Ashok and Akshaya Bhatia, Excel Books,New Delht,

ra.Suresh K. Wheeler Publishing New Delhi.

m: Meaning, Characteristics of SMIS, Strategic planning for
and Barriers to development of SMIS.,

!

| [nformation Systems for Managers Arora,
2. Management Information Systems Basand
3. System Analysis and design Awad.

Instruction f
4 marks each ¢
15 marks




External Marks: 80
ln_tcmal Marks: 20
Time: 3 hrs

MONEY AND BANKING
PAPER CODE: BBL-200

Course Objective:

The ijective of this Paper is t0 familiaris
working of financial system in India

e the students with regard to structure, organization a.?d :

Course Outcomes:

CO1: Understand the various operations ‘volved in managing insurance.
CO2: Understand the plans and policies of insurance companies
CO3: Understand the basics of Banking and the emergence of Ba

CO4: Get acquainted with the functionality of the Banks.
CO5: Know the meaning and use of commonly used technologies in Banking.

nking in India.

y: Determinants, Al

Unit |
ion and Significance; Money Suppl
d Capital Market: Stru

Money: Functions. Classificat
Measures of Money Supply In India (concepts only); Moncy an
Tnstruments, Role; Developed and Under-Developed Money Markets.

Unit 11
Banking: Commercial Banks- Functions and Importance, process of Credit
Banking of India: Functions and [nstruments of credit control, Recent Monetary

a: Structure. JE

Unit 1
s- Role

Financial se
Powers and Functions; Non-Ban

Sector Reforms in India.

ctor: Money and Capital Markets in Indi
k Financial Intermediarie

Unit IV
Exchange Rat
Power Parity, Ba

¢ Detcrmination: Fixed and Flexible, Theoric
lance of Payments Theory. i

Suggested Reading: 7
|. Bailey Roy (2005) The Econom

2. D.M. Mitha



Sura).B.Gupta: Monetary Economics - Institutions. Theory &Policy:S Chand publication
Suraj].B.Gupta:Monetary Planning for India

Khan,MY: Indian Financial System:Tata-McGrawhill

M.K. Lewis (2000), Monetary Economics. OUP

R.R.Paul *Monetary Economics™

R.B.L Bulletin, Annual Report; Report on Currency and Finance

R .B.L - Report of the Committee on the Financial System (Narasimham

SR

© S0 =




[xternal Marks: sU
[nternal Marks: 20
Time: 3 hrs

MARKETING MANAGEMENT
PAPER CODE: BBL-208

Course objective:
To acquaint the students with the marketing principles and practices, and, to understand the process of

marketing in a business firm.

Course Qutcomes:
CO1: Students will demonstrate strong conceptual knowledge in the functional arca of marketing managument.
g environment variables and interpret them 4

CO2: Students will be able to coordinate t
vents .

designing marketing strategy for business 1irms
CO3: Students will be able to examine mark

Industry.
CO4: Students will der

management.
CO5: Students wi

business firms
COG6: Students will be able to practice marketing commu

he various marketin

eting concepts and phenomenon {o current business
monstrate analytical skills 1n identification and resolution of problems pertaining Lo mal
Il be able to illustrate market research skills for designing innovative marketing strate.
nication skills relevant to the corporaté world.

traditional and mo

marketing concepts moc
characteristics 01 3

Unit 1
ervice marketing-

Marketing: nature
marketing; marketing m

and scope of marketing:
ix: marketing environments s

nature, scope and signific

Unit 11
ases for market segmentall

Consumer
market segment

segmentation:

behavior and market
d importance: b

ation- concept an

Unit 111
Product:
packaging-
service. Price: importance 0
pricing strategies.

concept of product; consumer and industrial go
role and functions; branding: brand name and t
f price in marketing mix; f

Unit IV .
Promotion: promotion mix; method

functions of a salesman; characte
objection handling closing sal nd
















External Marks: 8
Internal Marks: 2

INDIAN MANAGEMENT R |

PAPER CODE: BBI.-301

Course Objective:

The objective of this se | SERER D :
e 1-'1}'1ice~ 'Oillgls ?<)11r>e 1s 10 idml]m‘nze the students with the Indian psycho philosophic thoughts
and practices and how they are relevant for contemporary management systems.

Course Qutcomes:

L‘()l: Aware students about Indian culture and Indian psychophilosphic thoughts.
CO2: Insight about the ideas of Vivekananda and Gandhi ji.

C03: Understand Modern Eastern Management Models,

2 O-!: Deep understanding of convergence between eastern and western Management
COS5: Learn motivation and learning in Indian insight.

Unit |

Concept of Indian culture, Rationale for Indian man
Indian Management system, insights on leadership. decision making,
competency enhancement, conflict resolution, communication,
protection in Arthashastra.

Unit 1
Management ideas in Indian thought. Leadership, dutics of legder :
philosophy. Gandhian thought for management of Indian organi
creative leadership. Vivekananda and his concept of work as W

agement, Arthashastra as an ancient so
wages and salary
accounting practi

Vedanta.
Unit 111
New Models in Indian Management, Theory | manage
and its implication for management, OSHA, N
management. '

Unit IV
Towards convergence between Easte
Matrix for social management. V
system of individual,
R &

1
e e















Y

39
Jiducation,
7 Meier, G.













External Marks: SU
Internal Marks: 2U

TImC 1 l “'\
PRINCIPLES OF MANAGEMENT (CBCS)
Paper Code: BBL-311
Course Objective: The objective of this paper is to familiarize the students with basic management w
1

concepts and behavioural processes in the organization.

Course Outcomes:
Cou: To have clear understanding of managerial functions like
international aspect of management

CO2: To understand the planning process in the organization
C03: To understand the concept of organization

CO4: Integrate management principles into manageme
CO35: Assess managerial practices and choices relative to ¢

planning, and have same basic knowledge

nt practices.

thical principles and standards

Unit-I:

Nature. Scope and Significance of Management: Process ol
Art. Science and Profession; Management and Administration.
Management; Levels of Management

Management: Management  ds m;»vi |
Role of Managers: Principles of

Unit-T1
Planning : Meaning and Importance of Planning: Pla

Types of Plans: Decision Making : Concept, Nature,
Creativity in Decision Making . Management by Objectives

nning Process: Making Plannin
Types of Decision, Process an

Unit-111
Organizing-Nature, Importance,  Process and Principles  of Organizing
Decentralization, Centralization, Delegation, Authority and Responsibility Rela!ig'
Functional; Formal vs. Informal Organizations. Directing: Concept. Nature and Impc

Unit-1V
Leadership: Meaning, Importance and Characteri
Grid, Robert House theory, Path Goal theo
Significance, Control Methods: Pre-

Control TechnigneRe i+ & S







External Marks: 40
Internal Marks: 20
Time: 3 hrs

BUSINESS STATISTICS- 11
PAPER CODE: BBL-302

Course Objective: The objective of this course 1s to acquaint the students with inferential

statistical techniques and their applications to business problems.

Course Outcomes:
CO1: Evaluating basic concepts of probability and perform pi

C02: To apply Hypothesis Testing concepts and able to app

obubility theoretical distributions !
ly inferential statistics- t, F. Z Test and Chi Square ley

Unit-1

Probability Theory: Basic Concepls and Appro
Bayes’ Theorem. Probability Distribution: Meaning
Binomial, Poisson and Normal Distributions.

ion Rules:

aches: Addition and Multiplical 4
d Applications of

and Types: Characteristics an

Unit-11-
Sampling: Need, Significanc
of Large Numbers; Central Limit Theorem: Large an

¢ and Methods of Sampling: Sampling and Non-sampling EITors; Law
d Small Sampling Distributions. :

Unit- I11
Statistical Estimation: Estima
Proportion, and Variance. Statistic

fest, r-test, and F test.

tes and Estimators, Point and Interval Estimation of Population
al Testing: Hypotheses and Errors, Large and Small Sat

Unit- 1V :
Non-Parametric Tests: Chi-square Tests of Goodness of Fil. Independence and Homo *gx_n
Equality of several Population Proportions; Sign Test, Wilcoxon Signed-Rank Test.

Tiest, Kruskal-Wallis H Tesl.

Suggested Readings:
1. Aczel Amir D. and J. Sounderpandian: Business

Publishing Company Limited, New Delhu.
2. Hooda, R.P.: Statistics for Business and L«
New Delhi. ; : ‘

3. Levin Richar
India Private

oh




External Marks: s(
Internal Marl.s: 2(
I'ime: 3 hrs

CONSUMER BEHAVIOUR
PAPER CODE: BBL-304

Coursg Objective: The objective of this co
regarding consumer’s behaviour and its im

urse is to impart the knowledge to students
plications for marketers.

Course Outcomes:

CO1: Demonstr i

Gos i rlatle hov]v l_mowledge Ot. consumer behaviour can be applied to marketing. | ,j
5 Y and explain factors which influence consuner behaviour. “‘

CO3: Relate § i | ' £
A 3 € internal dynamics such as personality, perception, learning motivation and attitude to the | i
choices consumers make. » :

,C04.: Use appropriate research approaches including sampling, data collection and questionnaire design f
specific marketing situations.

005_3}“ a team, work effectively to prepare a research report on consumer behaviour issues within a
specific context.

Unit-1

Consumer Behaviour: Meaning, Nature, Scope and Historical Development; Consumer Behaviour as i
Discipline: Contribution of Other Disciplines in the Formation of Consumer Behaviour Theories and
Models: Consumer Research; Meaning, Process; Factors Influencing Consumer Behavior- An Overview

Unit-II
Psychological Factors Affecting Consumer Behaviour: A Study of Concepts of Motivation, Personaly
Perception and their Marketing Implications. '

Unit-1T1 ;
Psychological Factors Affecting Consumer Behavior; Learning. Self- Concept and Attitude Forn
and Change and their Marketing Implications. Cultural Influences on Consumer Behavior:
Influences; a Study of Culture, Subculture and Social Class: Social and Economic Influ
Consumer Behavior. '-

Unit-1V
Social Influences: A Detailed Study of Reference Groups
& The Diffusion of Innovation: Meaning of In ion a
Categories; Concept of Opinion Le hip Cor
Implica ;



Id H.: Consumer Behaviour. PHI, New Delhj.
- Engel. James, Kollat, DT & Mini
. David L. Loudon: Consumer Beh
. Del L. Hawkins: Consumer Beha

ard, PW: Consumer Behaviour. Silligrade Dryden
aviour, Tata McGraw 11 ill, New Delhi.
viour, Tata McGraw Hill, New Delhi.



External Marks: St
Internal Marks: 20
Time: 3 hrs

ENTREPRENEURSHIP DEVELOPMENT
PAPER CODE: BBL-306

Course Objective:
This course aims to acquaint the students with challenges of starting new ventures and enable thein
investigate, understand and internalize the process of setting up a business enterprise.

Course Qutcomes: :
CO1: Demonstrate a fundamental comprehension of business opportunity ¢ aluation.
perspective of a prospective investor. o DT g e
CO2: Identify the most recognized sources of potential funding and financing for business st
and/or expansion, : o Aresentatios
CO3: Demonstrate basic computer proficiency, including the use ol word ;31:(>E‘t'§~‘“éb;)lﬁ)w’l.‘ research
ancll spreadsheet software packages. as well as a basic facility with the mternet an

100IS.

from the

~ g s ~ " l .\"
CO4: Demonstrate extemporancous speaking skills developed through in-class discussion 0l I
materials, case study analyses, and current entreprencurshlp-reluted issues. | ]-;gnra‘:
COS: Assess their own personal work product(s) - and critique those of_yje;‘r tL?rcLl;qL%sLil;ess it
to thoroughness. creativity and how those could apply to their own real life, futt

Unit-I o g
' irement: ‘acte successiul

Entrepreneurship: Concept. knowledge and skills rcgummgﬂ, chamlc]z;urrx:;:icps pr%fccss: Ape!

entrepreneurs; role of entrepreneurship in economic deveiopment; entrepre '

impacting emergence of entreprencurship: the changing role of entreprencurs.

Unit-11 : ‘ S
Starti g ati iness idea - sources of new ideas. methods of generating IGE
Starting the venture: generating bll§.mw§ idea ources e, e rpetiici I
creative problem solving, opportunity recognition, environmental scann g.] P e
analysis; feasibility study - market feasibility. Icchmcal/_opcratlwona casibility,
feasibility: drawing business plan: preparing project report. presenting business plan to mvestors

Unit-TH 5
Functional plans: marketing plan - marketing research for the new \'ent‘ure,'stepé n p
marketing plan, contingency  planning; organizational plan - form ol ownership,
organization structure, job design, manpower planning: Financial plan - cash budgel‘,’ worl
proforma income statement, proforma cash flow. proforma balance sheet, break even an

Unit-1V
Sources of finance: debt or equity financing, commercial banks, venture capital;
supporting entreprencurs; legal issues - intellectual property rights patents, trad
trade secrets,

Instruction for Paper Setter: The question paper will have (wo sections. Sect
4 marks cach out of which § questions are compulsory. Section ‘B” will cc
IS marks each. The students will be required (o attempt four 1on

Syllabus (BBA) w.e.f. a




)

;};,nvuk‘ﬁlL‘(i Readings:

lj

-

AN

Hisrich, Robert D., Michacl P an § Satre a
MoGraw Hill, Neve BelH cters and  Dean Shephered.  Entreprencurship, |
}3&1?}:? ’eé'./\ }?race R.;and R. Duane Ireland. Entreprencurship, Pearson Prentice ol
Ilsallll:l Madhurima, and Shikha Sahai, Entreprencurship Fxcel Books, N o

clhi
Charantimath, - Poornima,  Entreprencurship  Development and  Small  Boooo

sptrepriges, Pearson Educatjon, New i

Eﬂan a. §.§f, lfntreprcneur?aIolgcvc?gp%glnl}', S.Chand. New Delhi.

Desal, Vasant, Dynamics of Entrepreneurial Deyelopment and Management. Himala
Publishing House.

Instruction for Paper Setter: The question paper will have two sections. S

4 marks each out of which 5 questions are compulsory. Section ‘B_’
15 marks each. The students will be required to attempt four question (

Syllabus (BBA) w.e.f. academic session 2017-18

i
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External Mark:: %
Internal Marks: 20
| Time: 3 hrs
ENTREPRENEURSHIP DEVELOPMENT (CBCS)
PAPER CODE: BBL-310

Course Objective: Thi I i
b enablejthem .ro hi:]svgggrse; aims to acquaint the students with challenges of starting new venture
gate, understand and internalize the process of setting up @ business

enterprise.

Course Qutcomes:
co1: | ' o
Demonstrate a fundamental comprehension of business opportunity evaluation, from HS

perspective of a prospective investor.

CO2: Identify the most recognized sources of potential funding and financing for business start-up
essing, presentation

and/or expansion.
C(33: Demonstrate basic computer proficiency, including the use ol word proc on
fg] 1 spreadsheet software packages. as well as a basic facility with the internet and other rescarcs
ols.
veloped through in-class ¢

CO4: Demonstrate extemporaneous speaking skills de .
materials, case study analyses, and current entrepreneurship-related ISsues.
ir colleagues - with rezare

COS5: Assess their own personal work product(s) - and critique those of then | -
to thoroughness. creativity and how those could apply to their own real life. future business ventures.

liscussion 0! lEX:

characteristics of successiti =

urship process; factors
)

Unit-T
Entrepreneurship: Concept, knowledge and skills requrement;
entrepreneurs: role of entrepreneurship in economic development: entreprene
impacting emergence of entreprencurship: the changing role of entrepreneurs.
Unit-I1
Starting the venture: generating business idea - sources of new ideas, methods of gcnerating ideas.
creative problem solving, opportunity reco nition: environmental scanning, competitor and industi

- market feasibility, technical/operational feasibility,  financ

business plan to investors

analysis; feasibility —study
feasibility: drawing business plan; preparing project report; presenting

Unit-IH
arketing plan - marketing research for the new venture, steps in

Functional plans: m
marketing plan, contingency planning: organizational plan - form of owne
ing: Financial plan - cash budge

organization structure, job design. manpower plann
proforma income statement, proforma cash flow. proforma balance sheet, break

Unit-IV
Sources of finance: debt or equity financing, commercial banks,

supporting entrepreneurs: legal issues - intellectual pro
trade secrets s v T




.cd Readings:

thsrich, Robert D., Michacl Peters and Dean She o S o

McGraw Hill, New Delhi can Shephered,  Entrepreneurship, [

Barringer. Brace R., and R Duane Ireland. Entreprencurship, Pearson Prentice Hall, et

Jersy (USA)

léalllﬁ.Madlturnlna. and Shikha Sahai, Entreprencurship Excel Books, New
elhi

v

‘J)

( 4 Charamimathi) Poomélﬁ, Entreprencurship Development and Small  Business
tr - : _
< ERERRIRSS: tepren et g0, NS et s C hand, New Delhi _
6. Desai. Vasant, Dynamics of Entrepreneurial Development and Management, Himalay<

Publishing House.







