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B. P. S. MAHILA VISHWAVIDYALAYA, KHANPUR KALAN, SONIPAT 

 

Department of Commerce 

 

Scheme and Syllabi of M.Phil. in Commerce  

 (w.e.f. July, 2016) 

 

Semester I  
S.No. Paper 

Code 

Paper Title Hours 

per Week 

Total 

Credits per 

Week 

Max Marks 

Internal 

Marks 

External 

Marks 

Total 

Marks 

L P T     

Theory Papers :         

1 MPLC-

2101 

Research 

Methodology  

4 0 1 5 Credits 20 80 100 

 

2 

MPLC 

-2103 

Quantitative 

Techniques 

through Statistical 

Software 

4 0 1 5 Credits 50 

(External 

Practical 

Marks) 

 

50 

(External 

Theory 

Marks) 

100 

3 MPLC 

-2105 

Essentials of 

Dissertation 

Writing 

4 0 1 5 Credits 20 80 100 

Total Contact Hours/Credits 12 0 3 15 Credits 90 210 300 

 

Semester II & III 

S.No. Paper 

Code 

Paper Title Hours 

per Week 

Total 

Credits per 

Week 

Max Marks 

Internal 

Marks 

External 

Marks 

Total 

Marks 

L P T     

Theory Papers :         

1 MPLC 

-2102 

Dissertation -- - - 10 Credits 40 160 200 

Total Contact Hours/Credits -- - -- 1o Credits   200 
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M.Phil.  

Research Methodology 

MPLC-2101 
Total Credits 5 
L-T-P :4-1-0 
 

Max. Marks: 100 
Internal 20 
External 80 

Time: 3 Hours 
Instructions for Paper Setter/Examiner:  

The examiner shall set nine questions in all covering the whole syllabus. 

Question No.1 will be compulsory covering all the units and shall carry 8 small 

questions of two marks each. The rest of the eight questions will be set from all the 

four units. The examiner will set two questions from each unit out of which the 

candidate shall attempt four questions selecting one question from each unit. All 

questions shall carry 16 marks each. 

Course Objective: 

The main purpose of this paper is to understand the process of research, 

concepts of sampling and tools for data collection and analysis and process of 

documentation and research report writing. 

Course Inputs: 

Unit-I 

 Research: Nature and scope, Formulation of a research problem and research design 

and its types, Qualitative and Quantitative research, Methods of data collection 

(Primary and Secondary);  

Unit-II 

Sampling fundamentals : Sample size determination, Sampling frame, Sampling 

design, Sampling techniques, Sampling and Non sampling errors, Law of large 

number and Centre limit theorem, Qualities of a good sampling design; 

Unit-III 

Measurement Scales, Scaling techniques, Reliability and Validity, Attitude scaling, 

Thurstone’s scale, Likert’s scale, Cumulative scaling; Questionnaire framing, Pre 

testing and Pilot study; 

Unit-IV 

Hypothesis formulation and Testing: Type I error, Type II error, Level of 

significance, Critical regions, Degree of freedom, Parametric (Large Sample Test, 

Small Sample Test) and Non parametric tests. 

                         
Suggested Readings: 

1. Malhotra, Naresh K.: Marketing Research an Applied Orientation, 5th edition, Pearson. 
2. Cooper and Schindler: Business Research Methods, 8th edition, Tata McGraw Hill. 
3. Boyd & Westfall: Marketing Research, Prentice Hall. 
4. Kothari, C. R.: Research Methodology, New Age International Publishers. 
5. Shekharan & Uma: Business Research Methods-A Skill- Building Approach, 7th ed., New York, 

John Willy, 2002. 
6. Creswell, John W.: Research Design-Qualitative & Quantitative Methods, New York, John 

Willy, 2002. 
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M.Phil.  

                       Quantitative Techniques through Statistical Software 

MPLC-2103 

Total Credits 5 

L-T-P :4-1-0 

 

Max. Marks: 100 

External Practical 50 

External Theory 50 

Time: 3 Hours 

Instructions for Paper Setter/Examiner:  

The examiner shall set nine questions in all covering the whole syllabus. Question 

No.1 will be compulsory covering all the units and shall carry 8 small questions of 

two marks each. The rest of the eight questions will be set from all the four units. The 

examiner will set two questions from each unit out of which the candidate shall 

attempt four questions selecting one question from each unit. All questions shall 

carry 16 marks each. 

 

*For Practical: 

The practical examination will be conducted by a board of two examiners i.e. one 

External and one Internal. The external and internal examiners shall be appointed by 

the chairperson.  

 

Course Objective: 

The objective of this course is to make the students learn about the application of 

statistical tools and techniques for decision- making. 

 

Course Inputs: 

Unit-I 

Introduction to SPSS, Preparation of data files: Define variables, Data entry, Data 

coding,  Issues in Data Cleaning, Missing values, Recoding, Improper codes, Outliers, 

Descriptive statistics, Reliability Testing, Validity testing;  

Unit-II 

Parametric techniques: Correlation, T test, One way ANOVA, Two way ANOVA, 

MANOVA, SPANOVA, ANCOVA, Non parametric techniques: Chi-Square test, 

Mann-Witney U test, Wilcoxon Sign Rank test, Kruskal Wallis test, Friedman test, 

Speaman’s rank- order correlation test. 

Unit-III 

Financial econometrics techniques: Regression, Panel Data  

Regression, Simple and Multiple regression model, Multicollinearity, 

Hertoscedasticity and Auto correlation, Dummy Variable- Logit and Probit Model, 

Time Series Analysis- concept and component; determinant of trend and seasonal 

indices, Formulation of index number.  

Unit-IV 

Factor Analysis, Confirmatory Analysis, Cluster Analysis, Structured Equation 

Modeling etc. 

 

 Suggested Readings: 
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1. Gream Wiilliam  (2000). “ Econometrics Analysis”, 5th Edition, Prentice Hall. 

2. Goldberder,A.S (1998). “Introductory  Econometrics”, Harvard University Press, 

Cambridge. 

3. Patterrson Kerry.P (2000). An Introduction to applied Economerics”, Vol.1, 

Oxford U.K, Blackwell Publishing. 

4. Gujarati Damodar (2002). “Basic Econometrics”, 4th Edition, Mc Graw Hill.            
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M.Phil.  
Essentials of Dissertation Writing 

MPLC-2105 

Total Credits 5 

L-T-P :4-1-0 

 

Max. Marks: 100 

Internal 20 

External 80 

Time: 3 Hours 

 

Instructions for Paper Setter/Examiner:  

The examiner shall set nine questions in all covering the whole syllabus. Question 

No.1 will be compulsory covering all the units and shall carry 8 small questions of 

two marks each. The rest of the eight questions will be set from all the four units. The 

examiner will set two questions from each unit out of which the candidate shall 

attempt four questions selecting one question from each unit. All questions shall 

carry 16 marks each. 

 

Course Objective:  

 The purpose of this paper is to make student learn about write about how to 

write a dissertation in a presenting manner. 

 

Unit-I 

Difference between dissertation, thesis, research project, research paper, review 

paper, Synopsis, abstract, hypothesis, annotated bibliography, review, review article, 

citation, peer review, refereed publication, catalogue, archives, call number, 

corporate author, database, blog, listserv, Boolean operators, full-text search, wiki, 

etc. 

Unit-II 

Documentation: Socio-Legal issues: Originality, Integrity, Plagiarism, Format: 

Citation format for print and non-print sources APA style, MLA style, Chicago Style 

Manual, Style Format: Spelling, punctuation, italics, abbreviations, Mechanics of 

Writing/ Presentation: Paper margin, spacing, heading and title, page numbers, 

correction and insertion, electronic submission, How to make Power-point 

Presentation 

Unit-III 

Report Writing: significance of report writing, steps of report writing, Interpretation 

of Data title page, table of contents, headings and sub-headings, footnotes, tables and 

figures, appendix, bibliography etc. Plagiarism checking Editing, Formats of 

publication in research general. 

Unit- IV 

Thesis writing and report generation: writing research abstract, Introduction, review 

of literature. Result, Conclusion, Concept of Bibliography, Types of Research reports. 

 

  

Suggested Readings: 
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1. Lerary, Zina O’ (2005) “The Essential Guide to Doing Research”, Vistaar 

Publications, New Delhi. 

2. Gibaldi Joseph (2004) “MLA Handbook for Writers of Research Papers”, 

Sixth Edition, East West Press Pvt. Ltd., New Delhi. 

3. Hart Chris (1998) “Doing a Literature Review”, SAGE Publications, New 

Delhi. 

4. Walliman Nicholas (2003) “Your research project”, SAGE Publications, New 

Delhi. 

5. Thomas R. Murray (2003) “Blending Quantitative & Quantitative Research 

Methods in Theses and Dissertations” Corwin Press, Inc. Thousand Oaks, 

California. 

6. Punch Keith F (2000) “Developing Effective Research Proposals, SAGE 

Publications, New Delhi. 

7. Giboldi, Joseph (2004), MLA Handbook for Writers of Research Papers, Sixth 

Edition, East West Press, New Delhi. 

8. Glatthorn Allan A. (1998) “Writing the Winning Dissertation – A Step-by-Step 

Guide, Corwin Press, Inc. Thousand Oaks, California. 

9. Rudestam Kjell Erik, Rae R. Newton (2001) “Surviving Your Dissertation” 2nd 

Edition.  SAGE Publications, New Delhi. 

10. Estelle M. Philips D.S. Pugh (1987) “A Handbook for students and their 

Supervisors”.  UBS Publishers’ Distributors Ltd., New Delhi. 
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Guidelines for Dissertation * [MPLC - 2102] 

  

Students will have to complete a dissertation during their M. Phil. in Commerce. The 

topic of which will be assigned by the research guide. The student will be required to 

complete the dissertation work and submit the three copies of hard bound reports. Prior 

to the submission of the Dissertation report, the student shall make pre submission 

presentation before the staff council in Department one month before the submission of 

Dissertation report.  

 

The pre submission presentation may be open to all Faculty members and research 

students for getting the feedback and comments which may be incorporated into the 

draft thesis under advice of the supervisor.  The dissertation work shall be an original 

piece of research work characterized either by discovery of new facts or enunciation of a 

new theory or by fresh interpretation of known facts or theories. In either case, it should 

evince the candidate's capacity for critical acumen and judgment. 
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